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Salim Ismail and Peter Diamandis 
Exponential Organizations 2.0: The Playbook for 10X Growth & Impact 
(Silicon Valley Press, October 2023)  
Hardcover (est. 180 pages) 
 
 
 
 
 
 
 
 

Exponential Organizations was one of the most revolutionary and influential business strategy books of 
our time. It was a clarion call that very nature of companies was being transformed – technology-defined, 
increasingly virtual, and edgeless, and enlisted vast armies of contributors and users.  The achievable goal 
of these new exponential organizations was 10X growth over anything seen before. 
 
Hundreds of enterprises around the globe adopted the exponential model – and the results are in: they 
have joined the ranks of the world’s fastest-growing, most innovative companies.  More than ever, 
Exponential Companies represent the future of commerce everywhere and in every industry sector. 
 
Exponential Organizations 2.0 is the book that the business world has been clamoring for.  If the original 
book was mostly theory of this new model for business, Exponential Organizations is the practical 
manual.  With unprecedented depth, it adds consider and consequential new ideas to the core Existential 
model; but even more, it is now able to provide hundreds of real-world case studies of companies who 
have found unprecedented success by implementing all or part of this ground-breaking new business 
model. 
 
Authors Ismail, Diamandis and Malone, all veteran business theorists bring lifetimes at the leading edge 
of organization theory and technological innovation to Exponential Organizations 2.0.  No company or 
manager who hopes to succeed in the rest of the fast-moving 21st century can afford to be without this 
book. 
 
Salim Ismail is the founding Executive Director at Singularity University, where he moderates most 
academic programs, and is its current Global Ambassador. Before that, as a vice president at Yahoo, he 
built and ran Brickhouse, Yahoo’s internal incubator. His most recent company, Angstro, was sold to 
Google in August 2010. He has founded or operated seven early-stage companies including PubSub 
Concepts, which laid some of the foundation for the real-time web. He also spent several years as a 
management consultant with CSC Europe and later with ITIM Associates. Ismail holds a B.Sc. in 
Theoretical Physics from the University of Waterloo in Canada. 
 
Peter H. Diamandis is a serial entrepreneur having co-founded 15 companies, most notably the X Prize 
Foundation, Singularity University and Planetary Resources. He has a molecular biology and aerospace 
engineering degree from MIT and an MD from Harvard. He is also the co-author of the New York Times 
bestselling book, Abundance: The Future Is Much Better Than You Think, which is recommended pre-
reading for those interested in Exponential Organizations. CNN and Fortune just named Peter Diamandis 
one of “The World’s 50 Greatest Leaders.” 
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Paul V. McEnroe 
The Barcode: How a Team Created One of the World’s Most Ubiquitous 
Technologies (Silicon Valley Press, September 2023) 
Hardcover (est. 150 pages) 
 
 
 
 
 
 
 
 

Award-winning engineer Paul V. McEnroe developed a system the world depends upon billions of times 
a day.  During his career, Mr. McEnroe was known for visionary engineering and sound business 
management.  He is widely recognized as the developer of the Universal Product Code (UPC), commonly 
known as the barcode.  He created the first commercial application of laser technology, the barcode 
scanner, and the magnetic code for Stock Keeping Unit (SKU) marking. 
 
Paul McEnroe’s book tells the origin story of the barcode: how it germinated, how it flowered within the 
halls and laboratories of mighty International Business Machines in the late 1960’s. The book describes 
the US economy and retail business practices in those days. The visionaries at IBM could see the 
chokepoints at the cash registers, and the friction in the status quo for consumers and cashiers alike.  
 
In parallel with the search for a universal code was the scramble to create a scanner that could read it. The 
multi- low power laser solution using mirrors evolved, enabling the code to be read in any orientation and 
at any speed.  
 
Beyond the wizardry in the technology was the inspiration to put it out there with no patent strings 
attached. Big Blue knew if the system caught on, it would generate so much useful data that the demand 
for computers in retail would accelerate.  McEnroe also shares the stories of how his barcode team got 
formed and lead, and how it earned the support of the IBM executives who had the real power to enable 
the project and support it through commercialization.  
 
 
Paul V. McEnroe is an award-winning engineer who developed multiple state-of-the-art technologies 
during his long career, including more than two decades in leadership roles at IBM. He grew up in Ohio, 
was valedictorian at the University of Dayton, and earned advanced degrees in engineering from Purdue 
University and Stanford University. He also completed executive programs at UCLA and Northwestern’s 
Kellogg School of International Management. He was named the University of Dayton’s Most 
distinguished Alumnus in 1999, and later received several coveted awards from Purdue, and an honorary 
Doctor of Science from California State University and California Polytechnic State University, San Luis 
Obispo. 
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Ben Valenta and David Sikorjak 
Fans Have More Friends (Silicon Valley Press, November 2022) 
Paperback (200 pages) 
 
 
*Course adoption at Skidmore College 
 
 
 
 
 

 
Research shows that 61 percent of Americans feel lonely, misunderstood, and left out. And those are the 
numbers before the pandemic enforced isolation. There is also evidence that loneliness can impact your 
physical health. So how do we go from being lonely to belonging? Becoming a sports fan may be the first 
step. 
 
In Fans Have More Friends, sports fans, dads, and data analysts David Sikorjak and Ben Valenta argue 
that fandom can not only increase our sense of belonging but also serves as a powerful antidote to 
loneliness because sports fans experience increased social connection. What they didn’t realize was how 
deep that connection was, the potential it carried for individual and societal wellness, or the opportunities 
it offered for adult friendships, making, and keeping friends, and family ties. 
 
Their theory is simple: if we want to be less lonely, we need to belong to a community or something 
greater than ourselves. Over the course of two years, countless in-person interviews and rigorously 
designed surveys, Ben Valenta and David Sikorjak have the proof that being a fan can lead to: 
 

• Improved social connections 
• Stronger community ties 
• Enhanced well-being 
• A great sense of belonging and more friends 

 
The data pales in comparison to the incredible people you’ll meet throughout the book. The common 
thread in all of these personal stories is friendship, community, and belonging--a feeling research can’t 
reveal as well as stories can. Fans Have More Friends will make you think differently about sports and 
reminds all of us of the essential animating quality of fandom: We’re in this together. Sports is not always 
about what’s happening on the field but what’s happening in the stands. 
 
Ben Valenta is the SVP of Strategy & Analytics for FOX Sports. In his previous life as a consultant, he 
advised an incredible array of clients, including Nike, the NFL, Anheuser-Busch InBev, YouTube, ESPN, 
National Geographic, MSNBC, NBC News, Livestrong, the New York Knicks, and the New York 
Rangers. He likes to surf and ride bikes and wrestle with his kids in Venice, California. 
 
David Sikorjak is the founder of Dexterity Consulting, a strategy and analytics consultancy that artfully 
blends research, analysis, and empathy to transform how brands think. He is also an Associate Faculty at 
Columbia University. Prior to that, he was an executive at Publicis, NBC, and Madison Square Garden. A 
proud New Yorker, David is a husband, father, yogi, little league coach, and Yankees/Knicks/Jets fan. 
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Gerald “Jerry” Yagen 
Bravo Zulu: My Search to Save Classic Warbirds (Silicon Valley Press, 
October 2022) 
Hardcover (200 pages) 
 
 
 
 
 

"An uplifting and captivating collector’s account adorned with beautiful photography." —Kirkus 
Reviews 
 
Established from the largest private collection of vintage warplanes in the US, the Military Aviation 
Museum in Virginia Beach, is a time capsule of aviation in the 20th century with an emphasis on World 
War II. Bravo Zulu is an account of this brainchild of celebrated collector Jerry Yagen and his wife 
Elaine.  
 
These pages recall some of the most exciting war stories ever told and some of the most famous airplanes 
of all time—from Replica Fokker Dr. I triplanes built to resemble those flown by the Red Baron to 
painstakingly restored original combat veteran aircraft like the Messerschmitt Bf 109 and Supermarine 
Spitfire the collection includes many of the most iconic historic aircraft. 
 
Bravo Zulu was created to bring the stories that surround this incredible collection to life, beautifully 
illustrated with images of the Museum aircraft in flight, this book is the perfect way to experience the 
collection if you cannot visit the museum. Bravo Zulu recalls the tales of the tireless searches for and 
restorations of each remarkable plane, which the Yagens dedicated themselves to collecting and sharing 
with the world. Inside these pages you will find: 
 

• 200+ photographs 
• Historical facts and personal stories 
• Detailed technical specs for each warbird 
• The complete collection at the Military Aviation Museum 

 

       
 
 
Gerald “Jerry” Yagen, founder of Military Aviation Museum, was born in Hamburg, Germany, just a 
few months after the end of WWII. As the son of an American Army Air Corp commander, he spent 
much of his childhood on airbases and traveling to other countries. Jerry’s passion for aircraft collection 
and restoration exploded thirty years ago when he purchased a crashed P-40 Kitty Hawk that had been 
discovered in northern Russia. He was inducted into the Virginia Aviation Hall of Fame in Richmond, 
Virginia, in 2014. Jerry and his wife Elaine have lived in Virginia Beach for more than fifty years, raising 
two children (both married), and enjoying four grandchildren. 
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Alfred Sadler and Blair Sadler 
Pluck: Lessons We Learned for Improving Healthcare and the World 
(Silicon Valley Press, June 2022) 
Hardcover (236 pages) 
 
 
 
 
 
 
 

 
50 years ago, a uniform organ donation law had not been enacted, the physician assistant wasn’t a 
profession, bioethics wasn’t a field, and emergency medical services was a hearse or a painted 
station wagon with a driver who had inadequate medical training, and 9-1-1 didn’t yet exist.  

From 1967 to 1976, Alfred Sadler and Blair Sadler, a doctor and a lawyer, who are also twin brothers, 
collaborated on major decisions and laws which had multigenerational, and lifesaving impacts in our 
country including: 
 

• The transformation of emergency medicine into a vital component of health care 
• The creation of the Uniform Anatomical Gift Act authorizing organ donation and transplantation 
• The birth of the brand-new physician assistant profession 
• The emergence of bioethics as a core principle in healthcare today 
 

In Pluck, the Sadlers share their extraordinary story of helping to create change in four different areas of 
healthcare in just nine years, while working at the National Institutes of Health, Yale University Medical 
School, The Hastings Center on Bioethics, and the Robert Wood Johnson Foundation. The book also 
highlights 15 lessons for catalyzing change that endure and are relevant today. Pluck will inspire, 
motivate, and educate the next generation who are committed to making positive changes in our world.  
 
Alfred Sadler, M.D. ScD (Hon) FACP. He is Co-Founder of the Physician Assistant Program at 
California State University Monterey Bay in 2015 and is President of the Cypress Foundation–dedicated 
to improving physician and PA workforce in the tri county area where he lives. He was trained in Surgery 
at the Hospital of the University of Pennsylvania and in internal medicine at the Harvard Medical School 
and the Massachusetts General Hospital. He practiced primary care in Monterey County for nearly forty 
years with emphasis on underserved populations. He is a member of Alpha Omega Alpha and in 2018 
was recognized as “Physician of the Year” by the Monterey County Medical Society. He is a coauthor 
of The Physician Assistant: An Illustrated History in 2013.  He lives in Carmel, California. 

Blair Sadler, J.D. is a senior fellow at the Institute for Healthcare Improvement (IHI), and a member of 
the faculty at the University of California San Diego’s Rady School of Management. Through teaching 
and presentations, he remains a strong advocate for evidence-based architectural design, healing arts in 
health care, transforming health care’s environmental impact, and leading with transparency and empathy 
in times of crisis. A graduate of Amherst College and the University of Pennsylvania Law School, he was 
a law clerk for the Superior Court of Pennsylvania. From 1980 to 2006, he was the president and CEO of 
the Rady Children’s Hospital in San Diego. He has served on the board of the Hastings Center for 12 
years and is a member of the board of Health Care without Harm, an environmental health advocacy 
organization. He chairs the Board of Access Youth Academy, a San Diego nonprofit devoted to 
transforming the lives of underserved youth. He lives in La Jolla, California. 
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Maryles Casto 
A Hole In The Clouds: From Flight Attendant to Silicon Valley CEO 
(Silicon Valley Press, November 2021) 
Hardcover (193 pages) 
 
 
 
 
 
 
 
 

 
A resource for anyone who has ever dreamed of building their own business, from an entrepreneur 
who started from scratch, aimed high, and reimagined an industry. 

A Hole In The Clouds is the true story of how an unemployed flight attendant from the Philippines 
transformed herself into the CEO of the go-to travel agency for Intel, Apple, Syntex, Kleiner Perkins, and 
more. 

When Maryles Casto left her father’s sugar plantation in the Philippines and moved to the United States 
as a new bride, she brought with her a love for travel and the stellar customer-service experience she’d 
gained as a flight attendant for Philippine Airlines. She never imagined she’d be building a business from 
the ground up in an unfamiliar country. But when her husband went back to school, she needed to find a 
job. 

After a disappointing attempt at door-to-door sales, Maryles landed a job at a local travel agency and 
dedicated herself to learning everything she could. She took her knowledge to her next employer, along 
with her characteristic determination, energy, focus, and grit. By the time she left to start her own travel 
agency, Maryles was the only agent Silicon Valley giant Andy Grove trusted to handle his travel plans. 

In this book, Maryles shares how she built her business from a $1500 startup to a $200 million company, 
with the respect of Silicon Valley’s pioneers. She talks about the advice she received from Andy Grove, 
Robert Noyce, and Steve Jobs, and she has the notable distinction of possibly being the only contractor to 
hang up on Steve Jobs without losing his business. Beyond that, she offers invaluable lessons about how 
she shaped her business and what it took to thrive in an industry threatened by extinction. 
 
Maryles Casto is a pioneering travel industry executive and entrepreneur with 48 years of experience in 
founding and leading companies to profitability. A former Philippine Airlines flight attendant, Casto 
created and helmed Silicon Valley-based Casto Travel, the largest privately owned travel management 
agency on the West Coast. Throughout its history, Casto Travel was frequently ranked among the Top 
100 Fastest Growing Businesses in Silicon Valley and San Francisco and was also ranked second in 
revenues in Silicon Valley women-owned businesses by the Silicon Valley Business Journal in 2006. 
Separately, Casto is the founder and owner of Casto Travel Philippines, Inc., based in Makati, 
Philippines. Most recently, she founded and is chairwoman and CEO of MVC Solutions. Casto has served 
on many business, civic and philanthropic boards, and currently lives in Silicon Valley and San 
Francisco. 
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Austin McGhie 
Find Your Difference: Challenging Conformity in Business and in Life 
(Silicon Valley Press, October 2021) 
Hardcover (235 pages) 
 
 
 
 
 

 

 

“At a time when courage seems in short supply, Austin McGhie’s Find Your Difference provides 
inspiration to step outside of the conventional . . . It should be required reading for any business 
stakeholder.” —Kevin Goetz, founder and CEO, Screen Engine/ASI 
 
“Shrewd advice any marketer would be wise to heed.” —Kirkus Reviews 
 
This book is for marketers. If you are selling anything—a product, a service, a company, an idea, a 
place, or a brand—you are a marketer.  
 
Part exploration and part exhortation, Find Your Difference is a unique collection of observations, case 
studies, and hard-earned lessons from marketing expert and BRAND Is a Four Letter Word author Austin 
McGhie. With humor and wisdom, McGhie makes the case for identifying your difference, highlights the 
importance of being distinctive, points out the “difference dampeners” that hold you back, and offers 
advice for creating real-world difference in business and in life. Here, you’ll learn: 

• How to identify what makes your brand and products unique 
• The top ten things to consider as you pursue difference 
• A five-step plan for getting those around you prepared to “do different” 

No matter what you’re selling, difference is key to building an audience. This practical guide provides 
thought-provoking tips and strategies designed to challenge you, inspire you, and, most importantly, help 
you find your difference. 

 
Before turning thirty-five, Austin McGhie led a CPG marketing and sales team and a top advertising 
agency. Since then, he has successfully gotten older, run two more agencies, and built a nationally 
recognized marketing strategy business from the ground up before selling it to a global communications 
company. Today, he and his business partner, Alpa Pandya, happily run a small but mighty marketing 
strategy consulting business, somewhat appropriately named Find Difference. Along the way, Austin has 
advised clients such as Kellogg’s, Disney, Boeing, Nike, ESPN, NBC, YouTube, Levi Strauss, Westin, 
Amazon, Facebook, Visa, and Unilever. Austin splits his time between San Francisco and Bodega Bay, 
with his wife, JJ, and their dog, Chili, surrounded by his beautiful and strongly opinionated nuclear 
family. In addition to participating in a host of writing and speaking engagements, Austin is the “almost-
bestselling” author of BRAND Is a Four Letter Word: Positioning and the Real Art of Marketing.  
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Steve Cakebread 
The IPO Playbook: An Insider’s Perspective on Taking Your Company 
Public and How to Do It Right (Silicon Valley Press, December 2020) 
Hardcover (211 pages) 
 
 
 
 
 
 
 
 

 
“Entrepreneurs who envision going public will find value on every page.” —Kirkus Reviews 
 
From the CFO who brought Salesforce, Pandora, and Yext public, The IPO Playbook delivers an 
insider’s perspective of what it takes to prepare for a successful initial public offering. 

Author Steve Cakebread walks readers through the ins and outs of taking your company public, from how 
to make the decision to do an IPO, to timing, preparation, and execution, including building the right 
internal team and selecting external partners. 

The book is both an invaluable reference guide and an enjoyable read that incorporates stories from 
Steve’s time creating three successful IPOs, and his earlier career at Autodesk, Silicon Graphics and 
Hewlett Packard. 

The IPO Playbook has received endorsements from the President of the New York Stock Exchange, 
Stacey Cunningham, Salesforce Chairman and co-CEO Marc Benioff, Yext CEO Howard Lerman, 
Bill.com CEO René Lacerte, CEO, Bill.com, SolarWinds President and CEO Kevin Thompson, Stanford 
University Disruptive Technology and Digital Cities Executive Director Michael Steep, and Salesforce 
President and CFO Mark Hawkins, and Yext Senior Vice President Dominic Paschel. 

A recognized expert in preparing for IPOs, Steve Cakebread led the financial teams that took Yext, 
Pandora, and Salesforce to successful initial public offerings (IPOs). He serves on the board of Bill.com, 
which went public in December 2019, and sat on the boards of SolarWinds, and Ehealth, as they made 
their initial public offerings. Earlier in his career, Steve served as CFO for Autodesk, vice president of 
finance for Silicon Graphic (now SGI), a director of finance for Hewlett-Packard. Steve earned his 
bachelor’s degree in business from the University of California, Berkely, and his MBA with a focus on 
international finance from Indiana University Kelley School of Business. 

 
Praise for The IPO Playbook 
 
“Steve Cakebread knows the capital markets like few others, having shepherded three tech 
companies from private ownership to their IPOs and beyond. Readers seeking to learn strategies 
and key moves around going public―and what follows―will find valuable information in Steve’s 
insights.” ―Stacey Cunningham, president, New York Stock Exchange 
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Michael S. Malone 
El Tercer Pais: San Diego & Tijuna. Two Countries, Two Cities, One 
Community (Silicon Valley Press, September 2020) 
Hardcover (410 pages) 
 
 
*2021 International Book Award Finalist – Multicultural Non-Fiction 

*2021 International Book Award Finalist – History: General 

 

 

“A fascinating look at the history and future of this mega-region binding Mexico and the United 
States.”—Earl Anthony Wayne, US Ambassador to Mexico (2011–2015) 

Two of the most important cities in North America are so physically close they would touch were they not 
separated by a wall at the US-Mexico border. That border has been a flashpoint of contention for 
centuries. And yet, the untold reality in San Diego and Tijuana is that tens of thousands of people cross 
through that wall in both directions—lawfully—each day, to work, go to school, socialize, and visit “the 
other side of town.” While fights over undocumented immigration and drug trafficking continue in their 
respective countries, the citizens of these two cities have built a separate peace unmatched anywhere else 
in the world. 

El Tercer País tells the story of Tijuana and San Diego for the first time—an unforgettable tale of war and 
peaceful cooperation, dependency and shared destiny, exploitation, and amity. Most of all, it tells the 
stories of forward-thinking individuals on both sides of the border who have brought the cities together 
for their mutual benefit. Th is enthralling narrative gives hope for a universal solution to one of this 
century’s most pressing challenges and offers valuable lessons to nations everywhere about creating 
cross-border, binational partnerships. 

Michael S. Malone is one of the world’s best-known high technology/business journalists. He is the 
author or coauthor of nearly thirty books, including such award-winning works as The HP Way, The Intel 
Trinity, and The Virtual Corporation. He has also been the host or producer of several public-television 
series (notably the award-winning PBS miniseries The New Heroes), editor of Forbes ASAP magazine, 
and is Dean’s Executive Professor at Santa Clara University. He is a Distinguished Friend of Oxford 
University. Malone lives with his wife and younger son in Sunnyvale, California. 
 
 
Praise for El Tercer País 
 
“I wish El Tercer País had been available to me when I first got to Tijuana as a foreign service 
officer—it would have been a tremendous resource.” —Andrew Erickson, US consul general in 
Tijuana 

“Having spent eight years in the Tijuana-San Diego area, I know that both cities, despite their 
differences, have forged extensive mutual and rewarding connections. El Tercer País brilliantly 
captures the scope and scale of these ties, traces their origin and evolution, and points to a 
promising future.” —Remedios Gómez Arnau, consul general of Mexico in San Diego 
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Michael J.T. Steep 
First Light of Day: A Cautionary Tale of Our Future (Silicon Valley Press, 
January 2020) 
Hardcover (277 pages) 
 
 

 

 

 

London, 2045: Technology has changed everything from travel and work to government and even 
personal relationships. Society is segregated between knowledge workers who enjoy all the benefits of 
life in the new digital cities and most of the population, so-called Zeroids, who have been rendered 
economically superfluous. 

Mikhail Ivanovich Vasiliev is a model “high value citizen,” a top AI engineering architect for Lloyd’s 
Taiping Group, the world’s premier financial services company. He leads a perfectly ordered life, with his 
routine optimized by his team of AI agents, but as he nears the creation of the world’s first sentient being, 
forces converge seeking to prevent or exploit the advent of this new technology. Mikhail and his cohorts 
and enemies alike struggle with the invention’s potential intellectual, philosophical, and spiritual impacts 
and the possibility of losing control of their lives to their own creations. 

This gripping narrative is followed by an overview of the real-life technologies that play crucial roles in 
the story and that are shaping our world today. As one of today's leading experts on technology 
innovation, Michael Steep is uniquely qualified to describe the impact of unchecked technology 
development currently underway. 
 
Michael J.T. Steep has been at the forefront of technology for the last thirty years. He is the founder and 
director of Stanford University's Disruptive Technology & Digital Cities Program, and frequently speaks 
on managing technology and innovation to industry and government audiences. His expertise on 
disruption and innovation comes from the field as senior vice president of Xerox PARC and earlier in 
executive and management positions at leading tech giants including Hewlett-Packard, IBM. Microsoft, 
and Apple. He resides with his wife in Silicon Valley. 
 
Praise for First Light of Day 
 
“This book is an important and page-turning read for anyone working on, using, and/or concerned 
about the advances of intrusive Big Data collection and the artificial intelligence applications that 
feed ravenously on it.”  —Raymond Levitt, operating partner, Blackhorn Ventures, LLC   

“An expansive trip into our future and the technology to take us there.” ―Tom Wheeler, 
author, From Gutenberg to Google: The History of Our Future; former chairman, Federal 
Communications Commission 
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